PROJECT OUTLINE 
Marketing Final Project Due: 	 	 	 	 	 	11/21/2020 (by 11:59p.m. PT)  
-------------------------------------------------------------------------------------------------------------- 
Internet Marketing Final Project (275 points):  
This individual project is worth up to 275 points. This assignment will be an interactive project to research and propose an Internet Marketing Plan for a current for-profit business, non-profit organization or CSUDH Business Incubator Client.  
-------------------------------------------------------------------------------------------------------------- 
Up to 250 Points  
Submission of Internet Marketing Final Project 	 	 	 	11/21/2020 (by 11:59p.m. PT) 
--------------------------------------------------------------------------------------------------------------  
 
Class Internet Marketing Final Project: Project & Creative 
Internet Marketing Final Project:  Choose a for-profit business, non-profit organization or CSUDH Business Incubator Client to research & develop an Internet marketing campaign or creative expression of an online marketing idea for.  
 
You will prepare this project as an individual project and submit on Blackboard. You will submit your initial idea and presentation modality to assist you in planning for the final project by 10/11/2020 and the Internet Marketing Final Project will be due by 11/22/2020. Links will be available on Blackboard under the “Weekly Module” that corresponds with the due dates. 
 
This project involves selecting a particular organization for which you will create an Internet marketing campaign or creative expression of an online marketing idea. The project should include a discussion around the organization chosen, the current trends in marketing relevant to the organization, and a proposed Internet marketing campaign or creative expression of an online marketing idea for one or more products or services the organization offers. This is not a formal research paper, but a presentation of the online campaign or idea. The Internet marketing campaign or online idea should include your own unique ideas, not current marketing programs in place at the organization you choose. 
 
You will be asked to prepare this submission in a creative presentation modality choosing from the following list of online presentation types. There may be other ways to express your Internet marketing campaign or online marketing ideas as this list is not exhaustive, but a guide to help you formulate your marketing campaign or creative expression of online marketing ideas. This is not a formal research project or written paper, but an expression of a campaign using research, online marketing ideas to represent a formal marketing presentation. This presentation should be developed as if you were presenting new ideas to an executive of the company you have chosen to research and represent. This should not be a marketing campaign that already exists, but something new and unique that you developed as part of your learning and experiences in this class throughout the semester. Presentations or Creative should follow the three Cs (clear, concise, and credible). 
Modalities for Your Marketing Final Project Presentations: 
A. PowerPoint (10-12 page - PowerPoint slides w/creative, storyboards, and campaign information) 



BE CREATIVE! 
IMPORTANT NOTES:  
This project needs to include unique/new marketing ideas, creative, mock-ups, drawings, stick-people, ads, social media examples, and/or videos. This project should not include any current marketing strategies the company or non-profit that you chose for your project already have implemented or that you saw while researching for this final project.  
 
If you use a picture or photo from a source or that someone else drew, but you must cite the source and add a works cited/bibliography to your submission – even if it is a video or storyboard, you need to find a way to give credit to the original author.  
 
FORMATTING AND TIPS: 
If you do any work that is in writing, including presentations, flyers, graphics or storyboards, the writing should be done using APA format. Any quote, paraphrase, or photo from a source should have an in-text citation. Superlatives should have some research backing (best company, greatest new product, number 1 marketing campaign). Bibliography should not include sources that are not cited in the presentations, videos, or creative. The creative should not be written in first person (do not use - I did, we did, they recommend use company name or team instead for example: Nike proposes, Nike’s new marketing plan will include, Nike’s Marketing Team is laying out a new plan to X). It should not include informal language or your personal information, it should be a formal marketing project. The creative should be proofread to remove typos, punctuations and other writing errors and touchup recording issues or errors. Have a friend or co-worker review your campaign or ideas and provide insights before your final submission. Prepare the project as if you are the Internet Marketing Manager for a business writing to a CEO to get funding or approval to move forward with the proposed marketing campaign or creative ideas. 


The company I will be creating a new Internet Marketing idea for is Repair Smith. They are mobile mechanic company that comes to you on your schedule. 
I am thinking to create a Video blog and article blog for them to have write ups on basic car to-dos (such as oil change, change a tire, etc)- small stuff that will not make the company lose money. This is a good way to get a bigger audience and create more traffic flow to the website.
[bookmark: _GoBack]I will be making a Powerpoint on best way to tackle blog write ups.

